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Sales Objectives

Generate sales leads

Make direct sales

Build a contact database

Launch new products or services

Use offers to drive customers to
retail outlets

Customer
Relationship Objectives

Build relationships with current
customers

Up-sell customers

Cross-sell customers

Educate customers

Reactivate lapsed customers
Create customer ‘ambassadors’
Market Research Objectives
Test a new product

Test your marketing/sales
materials

Assess consumer awareness
Discover consumer perceptions
Trial new products and/or variants
Brand Building Objectives
Communicate by demonstrating
Create market awareness
Strengthen or change existing
perceptions

Position or re-position your brand
Open new markets

Channel Objectives

Identify and recruit new
distribution partners

Generate media coverage
Media/PR Objectives

Get ‘discovered’ by the media
Generate media coverage
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